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A CONCURRENT RESOLUTION authorizing and directing a comprehensive study of highway signage in Kentucky.

WHEREAS, Congress has declared that outdoor advertising in areas adjacent to the interstate and Federal-aid primary systems should be controlled in order to protect the public investment in these highways, to promote the safety and recreational value of public travel and to preserve natural beauty; and

WHEREAS, on June 12, 1961, Kentucky entered into an agreement pursuant to Section 131 of Title 23, United States Code, as amended by Section 106 of the Federal-Aid Highway Act of 1959, commonly known as the "Bonus Act" that mandated certain restrictions be placed upon outdoor advertising in return for bonus payments of one-tenth of one percent of the cost of interstate construction; and

WHEREAS, Kentucky has upheld its June 12, 1961, agreement by placing certain restrictions upon outdoor advertising while Congress has failed to appropriate moneys duly owed to the Commonwealth of Kentucky; and

WHEREAS, the General Assembly of the Commonwealth of Kentucky recognizes that outdoor advertising is a legitimate commercial use of private property adjacent to the interstate and primary highway systems, that outdoor advertising is of vital importance to the state's seven billion dollar per year tourism industry, and that it is necessary to regulate and control outdoor advertising to promote highway safety, convenience, and enjoyment of highway travel, and to preserve the natural scenic beauty of highways and adjacent areas;

NOW, THEREFORE,

Be it resolved by the House of Representatives of the General Assembly of the Commonwealth of Kentucky, the Senate concurring therein:

Section 1.   That the General Assembly of the Commonwealth of Kentucky requests the Legislative Research Commission to direct staff to conduct a study to:

(1)
Examine the historical evolution of federal legislation and regulations pertaining to the control of outdoor advertising adjacent to interstates and federal-aid highways;

(2)
Examine the nature and scope of agreements entered into by the Commonwealth of Kentucky and the federal government as they pertain to the control of outdoor advertising adjacent to interstates and federal-aid highways;

(3)
Determine if the agreements entered into by the Commonwealth of Kentucky and the federal government as they pertain to the control of outdoor advertising  adjacent to interstates and federal-aid highways are, by comparison with other states, more restrictive;

(4)
Examine current state regulations pertaining to outdoor advertising to determine if such regulations are more or less restrictive than what is required by federal legislation and regulations;

(5)
Examine how current state regulations pertaining to highway signage affect Kentucky's tourism industry; and

(6)
Examine official signage policies and regulations in Kentucky for the purpose of determining if these policies may be reasonably modified to better assist Kentucky's tourism industry.

Section 2.   The study shall be completed by June 1, 1999, and shall be presented to the Interim Joint Committee on Economic Development and Tourism or its successor.

Section 3.   Staff services to be utilized in completing this study are estimated to cost $15,000. These staff services shall be provided from the regular Commission budget and are subject to the limitations and other research responsibilities of the Commission.
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