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A JOINT RESOLUTION directing the Transportation Cabinet to apply to the Federal Highway Administration for permission to experiment with a new usage of post-interchange signs.

WHEREAS, Kentucky's tourism industry is a vital component of the Commonwealth's economic well-being, contributing over seven billion dollars annually to the state's economy and over six hundred million dollars annually in tax revenues; and

WHEREAS, out-of-state travelers rely heavily upon official signage to direct them to their destinations; and

WHEREAS, in the absence of official signage, out-of-state travelers remain largely unaware of Kentucky's many scenic and recreational areas, historic sites and shrines, and tourist attractions; and

WHEREAS, federal signage laws and regulations allow for a greater number of official signs adjacent to federal interstates and highways than are currently used in the Commonwealth;

NOW, THEREFORE,

Be it resolved by the General Assembly of the Commonwealth of Kentucky:

Section 1.   The Transportation Cabinet shall apply to the Federal Highway Administration, pursuant to Section 1A-6 of the Manual On Uniform Traffic Control Devices, for a request to experiment with post-interchange signs, as defined in Section 2E-32 of the Manual On Uniform Traffic Control Devices.

Section 2.   The request to experiment shall be limited to providing post-interchange signs at a distance not to exceed thirty-five (35) miles from an interstate exit to cultural, recreational, or entertainment facilities or areas of natural phenomenon or scenic beauty, and that are suited for outdoor recreation or that receive a major portion of their income or visitors during the normal business season from motorists not residing in the immediate area of the tourist area or attraction, and to historic sites and shrines, but shall not include lodging facilities or facilities that are primarily devoted to the retail sale of goods unless the goods are created by individuals at the tourist area or attraction or if the sale of goods is incidental to the tourist area or attraction.

Section 3.   The request to experiment shall include provisions to erect post-interchange signs, each allowed to contain up to three (3) listings per sign, at any interstate interchange to any state or county road and at any interchange between a limited access highway, fully controlled access highway, or parkway, and shall request that not more than three (3) post-interchange signs to the same tourist area or attraction and facing the same direction of travel may be erected along a single route approaching the activity

Section 4.   On approval, the Transportation Cabinet shall establish standards, procedures, and forms for the making and approval of applications for post-interchange signs by the promulgation of administrative regulations in accordance with KRS Chapter 13A. In rural areas, the criteria for approval of applications shall be based upon average annual attendance, which shall not be required to exceed ten thousand (10,000) visitors, and the distance from an interstate highway interchange, which shall be within thirty-five (35) miles from an interstate interchange. In urban areas, the criteria for approval of applications shall be a minimum of seventy-five thousand (75,000) visitors annually and be located within thirty-five (35) miles from an interstate interchange. In both rural and urban areas, historical sites that have an average annual attendance of five thousand (5,000) visitors and are within thirty-five (35) miles of an interstate interchange shall be eligible for post-interchange signs.

Section 5.   On approval of an application for a post-interchange sign, the Department of Transportation shall require the applicant to pay a fee of two hundred dollars ($200) per year.

Section 6.   If the number of applications from approved tourist areas and attractions and historical sites exceeds the number of signs available, the Department of Transportation shall avail itself of the experience and knowledge of selected groups in the specific type of attraction or activity being considered for signage to determine which applicant shall be approved.
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